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“There is much to be gained by appreciating differences, and much
to be lost by ignoring them or condemning them. But the first step
toward seeing others as distinct from yourself is to become better
acquainted with your own traits of character.”

- David Keirsey
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We believe that optimizing vour lecarning will set vou up for a lifetime of
success. Our findings are based on more than 70 vears of research by Dr.
Keirsey and his tcam. The Keirsey Assessment has been utilized by more
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Overview

“You also have what it takes to be an
outstanding entrepreneur. Artisan
Promoters like you are often able
swing deals and kick-start enterpri
a way no other typ

BEING AN ARTISAN PROMOTER

Of all the Artisans, Promoters are known Abitofabonvivag
for being the most persuasive and winning.
As a result, you're likely the kind of individual who
is able to dream up a venture or scheme and then

talk perfect strangers into going along with it. In a U also come from a type

sense, Artisan Promoters like you handle people sticated in social circles.
with much the same skill as a craftsman handles =~and knowing

\Aiet

his tools.

Life is never dull around an Artisan Pr

games begin. Often clevd

the kind who lives your life To order this product,
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N
pt to almost constant,

challenges. You can be\‘\ /
bold and daring art, the type of person who /
_«tisan

is ever optimistic that things will go your way. As a V%\\ /
Promote. _axim, “He
~~ s

Inwork andin play,
seek out new aClidi

result, you may be willing to take tremendous risks

; who travels fastes., . .« However, as one
to get what you want. You can even feel exhilarated [ !

walking on the edge of situations most people who is so outgoing and persuasive, you're not likely

would consider disasters. Because of this courage &3 b8 lenely 16f |07g. Ye Sehss of baldness ard

you can make a great administrator or negotiator auyRNiLre riakes you Highieattiattvers olere,
in difficult situations. You also have what it takes to
be an outstanding entrepreneur. Artisan Promoters
like you are often able to swing deals and kick-start

enterprises in a way no other type can.
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hings
h q ik
they like.
t Having challenge, adventure, action, and exc
¥ Solving problems at high speed and
¥ Making the “sale”

t Hanging out with their friends
t Beating someone else at thei

cisions

N
\\\
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t Having t ch routine
t Being d people who giv /

t Not getting a chance to argué\.\
t Never getting their own way *
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There are four temperaments: Artisan,
, Idealist, and Rational. And
sixteen types of personalities.

W
>

Promoter i S Fieldmarshal
ESTP

M

Crafter ‘ _
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A
A

Provi Inventor
ESFJ ENTP

Composer Protector Architect
ISFP ISFJ INTP

© 2016 Keirsey. All Rights Reserved. April 12, 2016 12



O Keirsey

Jane Sample

ow let's look at people in general,
not just Artisan Promoters. There

are four different temperaments.
The Artisan Promoter (ESTP) belongs in the
temperament classification called Artisan
(SP). The other 3 temperament classifications
(S)), the Idealists (NF), and
the Rationals (NT). Each temperament has
its own unique qualities and shortcomings,
strengths and challenges. They are all
naturally motivated by different things that
are tied to their temperament. As you read
the following descriptions, see if you can
identify someone in your life who is like
one of the four temperaments.

s the Arti

are the

An Idealist (NF) might say:
“| seek strong connections with

other people and bring harmony
and balance into their lives. |
want my life to be meaningful
and make the world a better
place for others.”

© 2016 Keirsey. All Rights Reserved.
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when é\ y

A Rational (NT) might say:
“l want to be knowledgeable and
succeed in all areas that | choose.
| continually raise my level of
competence because learning
means more to me than just
about anything.”

April 12, 2016 13
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Artisan Promoters like
being in the spotlight

It is not much fun for Artisan Promot-
ers to be in a place surrounded by
people where there is no action and
no talking. They learn much that

If Artisan Promoters sit still for too long,
_they zone out. They think best on their
- “~tisan Promoters enjoy learning
. ation and materials, espe-
“« get to walk around and
in. They feel more
it of their seat.
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Artisan Promoters
have negotiator tactical
intelligence

Artisan Promoters like deal-making.

When people are having disagreements,
olunteer to re-

solve the confli y will create visuals,

Artisan Promoters move into action
Luiickly. They are flexible and audacious. If
= wants something done quickly,
"-k_an Artisan Promoter.
‘one. However, this task
“ant, because they
“ny of their time.

To order this product, 's like
please go to: Plvork
hat being on a
www.keirsey.com | they are com-
'team. They are
m member or a
njoy getting ev-
sout the competition
__they find that the best
< both intense and relaxed.
ey need to have a change of pace
so everyone can keep going. Artisan
Promoters are good at knowing when
to rev people up or calm them down.

lmﬂJh‘?ach i Motion
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How to Improve Reading Skills

Artisan Promoters prefer factual reading material.
They usually enjoy action, adventure, sports, horror,
true-to life stories, “how to"” books, and comics. These
types of materials are more fast-paced, and there is
an undergirding momentum. The action is non-stop
so an Artisan Promoter feels a kind of adrenaline rush
when they read. Quick sound bites, stories, or snip-
pets of interesting stimulators capture their attention
and keep them engaged. Artisan Promoters need
their senses stimulated, so when literature is well
written with concrete descriptions of smells, sounds
tastes, touch, and sights they keep on reading.

Whatever Artisan Promoters do choo
to read a lot of that material. As the
joyment from reading, they will impro
ing speed and find that they will like a
material.

think of good ques\\
ually perform like a p

can be good at p ir thinking ability to WOI’I\E\
designing good s. After they gather lots of ma.
rial, then it is timeto figure out what is important. What's.
the bottom line? What are the most persuasive pieces of
evidence?

ask, but Artisan Prom

Artisan Promoters do best if they argue their position
out loud before they start to write. If possible, having
someone listen and give feedback is very helpful. Asking
questions like, “What's the key point?” And “What were
the supporting arguments?” When answers are clarified,
Artisan Promoters can leverage the information from sim-
ple bullet points that they have jotted down.

© 2016 Keirsey. All Rights Reserved.
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How to Take Notes

Artisan Promoters tend to think
enough without taking notes.
Artisan Promoters who are
might still benefit to have so
that they have missed a few th
at least some kegwords, phrases,
the differen on't need to u
writing enoug their ability to

material.

§tudy

\\‘\‘\s\eful for Artisan Promoters
“sarn more if they can talk
“ompetition to see who
N the fastest; (2) try
\\\or (3) convince
\\ material. When
5 with the materi-

i “‘x their minds.
To order this product, [ their mincs

please go to: |

www.keirsey.com

.(n/ce to blow everyone
_<that they really know their
/céfs won't have test anxiety, but
S w6 their mouth to help them remem-
ber. Tnﬁiefy?afrﬁélk very quietly or silently to themselves,
using their best persuasive voice. They need to remember
their sales pitch. If they have time left over, they can go
back through and check for careless errors, like not read-
ing the question thoroughly or making simple mistakes in
calculation.

April 12, 2016
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When Artisans pay atten-

tion, it is usually easy to know
what is expected to get
with a Guardian. Guarg

happens, Artisans check with
others on what has been said, or to
talk to the Guardian to make sure ev-
erything is clear. This helps improve
the Guardian’s sensitivity to the Arti-
san’s needs and the Artisan’s sensitivity
to the Guardian’s requirements.

Guardians don’t loosen up as easily
as some other temperaments. They
stick closely to the standardized rules.
Conversely, Artisans like to “go with

© 2016 Keirsey. All Rights Reserved.
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disagré\
go well
can get G\
shell and K
can show An
standards can

and fair. .

“
Another way Artisans-.

well with Guardians is that Artisans

like to volunteer. This gives them a
chance to get out of their seats and
move around to prevent them from
becoming bored. From this, Guardians
gain helpers to keep everything orga-
nized. This pleases both the Artisan
and the Guardian.
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Identifying
Your Best
Talents

Checking
o) e
eer

Here are the talents that Artisan Promoters enjoy.
Which areas are the most enjoyable for you? You
probably like some skills more than others.

Negotiation - using verbal skills to persuade and make
agreements; found in such careers as real estate broker,
sales representative, lawyer, land developer, lobbyist

Leadership - using mobilization skills; found in such
careers as entrepreneur, business owner, government
executive

inal investigator

Problem-solving - usi
found in such careers

please go to:

www.keirsey.com
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Working with
Professionals

Having conversations about one’s future is some-
thing that all of us do. We constantly discuss with
our friends and family about the vast possibilities of
life. These kinds of talks can be fun, engaging, and
even humorous. Based on these conversations, we
can find some cool insights that are helpful. Some-
times finding your career happens accidentally by
luck as we stumble through life. We have found that
taking a more disciplined and directive approach
can save a great deal of time, energy, money, and
heartache. Although your friends and family may
be wise, we would highly recommend tha
sue the advice of a professional who
in guiding people to find their career
majority of your life will be spep

Most Artisan Promoterg
options open so they
without a defined
environment th
Artisan Promo
marketing, sale
real esigte.

berience in.
s in business,
1lting, and
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How Can | Go Even
Deeper to Develop
as a Leader?

If you really want to understand leadership,
a great place to start is to get your hands on
some “leadership” books. From there, we sug-
gest that you read books on “leaders,” watch
“leaders,” and talk to “leaders.” It is helpful to
try and understand leadership theories, con-
cepts, models, laws, ideas, or essentials, but,
it is more advantageous to seek to understand
the life journeys that real leaders have taken;
and to learn from those journeys. Parti v,
we recommend that you learn frox
neys of leaders who are similar persoi

If you want to understand leadershi,
think that you must stus’
them very closely. The
right are all different En
encourage yeamto go dee|
yourself } aying thet
we did} <we conducted asearch.
watch \ tal! dyin m, it
like stt ne ' ise’
those shoce=wvill feel | ey fit your feet q
well. It will be very 1 like you are studyi
yourself.
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Famous Leaders

Artisan Promoter
The Enterprising Lead

MADONNA
CICCONE
1958-Present

“If at first you d
you're obviously n

please go to:

www.keirsey.com

w

PATTON
1885-1945

“A good plan violently
executed now is better than
a perfect plan executed next
week."”

\/

April 12, 2016
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1943 -Present

“| like entrepreneurial
people; | like people who
take risks."”

HUGH HEFNER

" 1926-Present

®layboy ever loses its
ial balls, then it will
» to be knocked over
'nger, more vigorous
2 in the coming
n. But that won't
o long as I'm alive, |
ise you that.”

ERON
/-1952

Ju must want! You have
e right to ask! You must
desire.”

WINSTON

CHURCHILL
1874-1965

" A pessimist sees

the difficulty in every
opportunity; an optimist
sees the opportunity in
every difficulty.”
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What is

Temperament?

PERSONALITY =

T

TEMPERAMENT

Temperament is a set of
inclinations we are born with.

here are two sides
temperament and cha
ament is 1

ment to responsifife service, those of the
Idealist temperament to personal devel-
opment, and those of the Rational tem-
perament to objective analysis. Each type
of person, unless blocked or deflected by
an unfavorable environment, will develop
the habits of character appropriate to his
or her temperament.
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mistak\a\
facets of /
very early ah\ V%
hand, is made\m\ e
ences and social enviror. s
around us that, with time and occasion,
give shape to our individual character.

Thus temperament is the inborn form of
human nature and character is the emer-
gent form that develops through the inter-
action of temperament and environment.
Personality, your unique personal style, is
a combination of the two.
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